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CO-BRANDED RELATIONSHIP OVERVIEW

Price Logo Guidelines

Price’s logo guidelines. FFIEE
Price and Partner Logos IMAGE HERE

Guidelines on displaying the Price logo

Title Here
FF'EE E— Second Title Here

alongside a partner logo.

Primary Relationship

Guidelines for adding a partner’s logo to

BIG TITLE HERE

SUB-TITLE HERE

predominantly Price branded content.
Equal Relationship

Guidelines for equal Price and partner branded
TAGLINE HERE

content.

Secondary Relationship

price

Guidelines for adding the Price brand to
partner brand styled content.

Apparel COPYRIGHT INFO

Guidelines for adding partner logos to Price

BIG TITLE HERE

branded apparel.

price SUB-TITLE HERE

PowerPoint

Guidelines for adding partner logos to Price PRICE WEBSITE URL

branded PowerPoints.

Presentation Title (Arial, 30pt, Blue)
Version 00/00/00 (Arial, 30pt, Blue)

Presenters Name (Arial, 22pt, Grey)
Date of Presentation (Arial, 22pt, Grey)

PARTNER LOGO
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PRICE LOGO GUIDELINES

Minimum Space

A minimum area within and surrounding
the identity must be kept clear of any other
typography as well as graphic elements such

as photographs, illustrations, thematic images FIEE@
and patterns, and the trim edge of a printed F

®
piece. This spacing should match the height of F I I E E

the letter ‘e’.

More than the minimum clear space is
encouraged if applications provide the
opportunity.

Minimum Width

. . ) ® r I E E® The Science of Comfort”|
Minimum size refers to the smallest size at F I E E The Science of Comfort”
which the logo may be reproduced and still !

maintain legibility. To ensure its legibility, the
minimum reproduction size is 26 millimeters
wide. The logo should scale proportionally.

price —

The Science of Comfort™ IThe Science of Comort
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CO-BRANDED LOGO GUIDELINES

Size

In equal relationships, the area (w x h) of our
logo and area of the other company’s logo
should be equal so that they have the same
presence. The other company’s logo can
never exceed the size of our logo. Our logo
must maintain a minimum size of 23mm wide.

In secondary relationships the other
company’s brand guidelines may drive
decisions around logo size and proportion.
Variations to size proportions are only
applicable when designing communications in
the other company’s identity.

Equal Relationships

We prefer that you place the other company’s
logo to the right side and bordering on the
clear space of our logo. A vertical line—
thickness depending on logo size, and equal
distance from each logo—should separate the
two logos. The other company’s logo should
center-align to our logo. The other company’s
logo must be black or grayscale and our logo
must appear to the left of the other company’s
logo.

Price Industries Co-Branding Guidelines

Horizontal logos:

OUR LOGO CLEAR SPACE

The minimum space rules still need to be followed when placing logos

beside each other (in this example, the Price “e”)

Square/Vertical logos:

|
|
|
|
PR | L,,

. PARTNER

LOGO

OUR LOGO CLEAR SPACE

The minimum space rules still need to be followed when placing logos

beside each other (in this example, the Price “e”)

@ Stacking logos
[AriCE

PARTNER

©

[Arice

<+-PARTNER

L1

OUR LOGO CLEAR SPACE

If there is a divider line/design element in-between the two logos, the minimum

space rules still need to be followed (in this example, the Price “e”)

OUR LOGO CLEAR SPACE

lgnoring spacing rules or using
different sized logos

O
price
PARTNER

The partner logo should stay within logo’s safe spacing rules for overall size

Having the partner logo larger than the
Price logo’s safe spacing
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CO-BRANDED PRIMARY RELATIONSHIP

Visual Identity

All communications must use our visual identity. You
should not use the other company’s identity.

When we use the other company’s logo:
Sizing

Area (w x h) of our logo and the area of the partner logo

should be equal. [AricE [AricE PHONE NUNGER! WAL

Placement

Place logos apart from each other on a suitable
background. Our logo should appear in the top left or

Title Here

right corner. The other company’s logo should appear

on the bottom in the opposite corner of our logo. BIG TITLE HERE
SUB-TITLE HERE

Second Title Here

Colour

The other company’s logo should be black or
grayscale.

PARTNER LOGO
PARTNER LOGO

COPYRIGHT INFO WEBSITE URL

I
PARTNER LOGO



CO-BRANDED EQUAL RELATIONSHIP

Visual Identity

You can use either our identity or the other company’s

identity.

Sizing

Area (w x h) of our logo and the area of the other
company’s logo should be equal.

Placement

You should place the logos side-by-side. When using
the other company’s identity, we recommend that our
logo is on the left. If the logos are right beside each
other, we use a vertical line dividing the two logos.

Colour

In our communications, the other company’s logo
should be black. When using the other company’s
communications, the other company’s logo may
appear in color while ours should always be in black or

white.

Price Industries Co-Branding (

When we use both company’s logos:

BIG TITLE HERE

SUB-TITLE HERE

TAGLINE HERE

Ugiae. Unt porecabo. Nequunt, quac vel escidel luptatemo bla velciatur, consece rorpore, ute con earibus dit debis ex erchil

inci blaboreptas ad moluptia necto endempor sa aceribus et quo etur? Qui delloro beaouo qui resequi id majonet paria sunt

offictem sunt porias nim ium rerrouit, susdaectori quibere con nonsequamet et voluptatum ea nimi, con consenduntus ut harum

quam resti dolent quo qui cum et et atest vere ant, nobis aut et facepro et eatur, solorit assusci meriet alc tecto evero beaguos
1, Ed doluptas

reribus rent de voluptia nectemaqui dolorrum es si sanis eum el esequib

quisquia ium re, quam, omnimus
adi
ma praessedis ma num fugit, torem. Abo. Et e

folupta debist iquunt ea doloriasit, ut esequos molore

e t hil ipiducimet quia conem. ltatur aciam voluptam,
conestium cusae porestia et quati tet eaquiis in perferum re corem ra veligendel eaquunt quat
escilupta est, quunt verestiost et eiurio Mo te ne exped molupta t

um explis simagni menditate
optur? Arum fugia volorer iorepro et est quam, officia cones mag nt. Elor autecum aut elecest,
velenimusam, si del iusam nos

aligenis re natusto tem fa velberi officim ustrum lantorum et qui di rempell aborestrum aut facia
quam facia exerspelt, optam quatur.

price

PARTNER WEBSITE URL PRICE WEBSITE URL
® ®

WHITE LOGOS OVER IMAGE
I

BIG TITLE HERE

SUB-TITLE HERE

TAGLINE HERE

Ugiae. Unt porecabo. Nequunt, quae vel escidel Iuptatemo bia vellciatur, consece rorpore, ute con earibus dit debis ex erchil inci
blaboreptas ad moluptia necto endempor sa aceribus et quo etur? Qui dellomo beaquo qui resequ id malonet paria sunt offictem sunt
et voluptatum ea nin Ut harum quam resti dolent quo

porias nim ium rerrovit, susdaectori quibere con
test vere ant, nobis aut et facepro et eatur, solorit assusci meniet alic tecto evero beaquos quisquia ium re, quam, omnimus

de voluptia nectemqui dolorrum es i sanis eum el esequib eatur, Erl doluptas eum consequaes aut eos adit dus dolupta debist
fendis sitis ma praessedis ma num fug
iducimet quia cor t voluptam, sae

igendel eaquunt

t quai tet eaqui is in perferun

debis plignim oluptatur, natus,
quatur, omnis eiuntia quates @
simagni menditate optur? Arum fugia volorer iorepro et est quam, officia cones magni dolorro vit

mo te ne exped molupta tec: es eum explis

elecest, aligenis re natusto tem la veliberi officim ustrum lantorum et qui di rempell aborestrum aut fac

quam facia exerspelit, optam quatur.

PRICE WEBSITE URL PARTNER WEBSITE URL
Iy

[ |
T

SIDE BY SIDE

| I |
BOTH WEBSITE URLS
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CO-BRANDED SECONDARY RELATIONSHIP

Visual Identity

You must use the other company’s identity if we
are secondary in the relationship. Do not create any
materials using our identity in this relationship. When we use the other company’s identity:

Sizing

Our logo should always follow our guidelines and

CONTACT INFO
PARTNER LOGO PHONE NUMBER/ EMAIL

maintain a minimum size of 26 mm wide. Whenever
possible, the logos should also follow the correct sizing

proportions.

Placement

Where possible, our logo should appear either bottom
left or bottom right in the layout. Ensure that our logo is
not horizontally aligned with the other company’s logo.
Legibility of our logo is a priority, and it should not be
on a distracting background.

Colour

When used in the other company’s communications,
the other company’s logo may appear in color.

FFIEE COPYRIGHT INFO WEBSITE URL




CO-BRANDED APARREL

Placement

e | ogos of both brands should be balanced
in size and prominence.

e Common placements:
e Left chest/ Right chest

e  Sleeve - left for Price logo, right for
partner logo.

e Hem tags or inner neck labels
(for subtle branding)

PARTNER

Size & Proportion
Logos should not be distorted.

Use original files, preferably vector
(.Al, .SVG, .EPS).

Spacing

Maintain a clear space around both logos to
avoid visual clutter.

Minimum clear space = height of the Price

@

lettering not including the tail in the “p”.

See brand guide logo usage for more.

Price Industries Co-Branding Guidelines
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CO-BRANDED POWERPOINTS

Appearance Tree Structure

Co-Branded PPT’s should have both logos visible, and the same Cover Slide

size.

Download PowerPoint Template a [Arice

Formatting Guidelines

+ If the Price logo is black, you should try and use a matching
colour version of the partner logo (black)

Presentation Title (Arial, 30pt, Blue)
Version 00/00/00 (Arial, 30pt, Blue)

Presenters Name (Arial, 22pt, Grey)
Date of Presentation (Arial, 22pt, Grey)

Content Slide

Section Title (Arial, 30pt, Black) ricE
Topic Title (Arial, 24pt, Orange) 4

* Click to edit Master text (Arial, 24pt, White)

LOGO

Price Industries Co-Branding Guidelines
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